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Growth

THE story of The American Magazine
is a story of tremendous growth.

Growth in size, growth in circulation,
growth in advertising.

In four years it has more than doubled
in size, m circulation, and in advertising.

Behind this growth there h « raneo»

The reason is the Magazine ftseît the
idea behind it, the recipe by which it is

made.

Never before has there been a magazine
ïïke The American Magazine.that so exact¬

ly met the greatest need of so many peopk
.people of the most desirable «sort.pro¬
gressive, forward-looking, live people.

Its readers are the thinkers.the doe»
of the country. They get their inspiration
from The American Magazine.

By giving them what helps them most*
ideas that they can use immediately. The
American Magazinehasdrawntogetíier'mof*
than a million of the most responsive audi¬
ence ever reached by a national advertiser

.^ ^t The advertiser and his customer stand on
I \ common ground inThe American Magazine.
^ | Each has felt its power. Each has confV
£ 1 dence in it,

\J i The result has been this remarkable ibor*
. J| J year growth, which is only a beginning, fbr

w«\ 3 *^e ^a^üre °^ The American Magazine is

I #1 ^v^n more promising than its past.
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I Number of Pages 108
8 Main Stories 10
S Advertisers 120
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